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ABSTRACT:

This study examines the influence of gender on the use of English by Kurdish as non-native English
speakers in online Interlocutions. It aims at figuring out the contributive role of language to the
identification of the interlocutors’ gender, determining the influence of cultural norms on shaping the
online communication patterns of Kurdish interlocutors(males and females), and identifying the
frequency use of the essential linguistic elements, strategies and styles that distinguishes males’
interactions from females’. This study employs a mixed method, quantitative and qualitative, in the
process of data analysis. It is quantitative for administrating a Likert-Scale questionnaire to investigate
the perceptions of Kurdish as non-native English speakers according to gender and its influence on the
interactions conducted online. It is also qualitative for analyzing one hundred instant messages
extracted from males and females’ interactions held in three Telegram public channels. The most two
significant concluding points that this study has come up with are: (1) gender diversity affects all the
aspects of language including word choice, strategy and style in online interactions, and (2) the
frequency of using hedge devices, empty adjectives, euphemistic expressions, apologies, justifications,
minimal responses, emoticons, tag-questions, rhetorical questions, intensifiers and exclamatory
expressions used by females is far more compared to males. However, males use humor and sarcastic
expressions far more compared to females.

KEWORDS: Gender, Language, Online Interactions, Ritualized Utterances, Language Strategies .

1. Introduction

The 21% century is regarded as the digital
century in which online interaction has become a
prevalent issue in human’s daily life. Technology has
a great influence on the way people interact with one
another. It is important to understand at least the

*Corresponding Author.

basic issues about online communication as the virtual
world expands, especially in looking at how gender
affects both language utility and perception. This
study aims at identifying the intricacies connected to
gender dynamics within the digital communication
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sphere, and illustrating the interferences that engage in
shaping online interactions.

The countless availability of social networks,
forums and instant messaging platforms give a chance
for a rich variety of language exchange. However,
these interactions have no social implications. Gender
as a core part of identity plays an important role in
how people express themselves and interpret others in
virtual spaces. This study illustrates how language is
used to fulfill the purpose of how recipients interpret
and evaluate language. It hypothesizes that gender
affects language use in the visual interactions.

Previous research has highlighted distinct
differences in communication styles between men and
women, both offline and online. For instance, studies
have shown that women tend to use a more
collaborative, emotive, and supportive language,
whereas men often employ a more assertive,
competitive, and informative language. These
differences, rooted in socialization processes and
cultural norms, have extended into the realm of online
interaction, potentially influencing the effectiveness
and reception of communication in gendered ways.

Moreover, it has been observed in the previous
studies that men and women differ in their offline and
online communication styles. For example, according
to research findings, women use more collaborative,
emotional, and supportive language while men use
more assertive, competitive or informative language
(Jackson et al., 2001; Johnson, 2011). The diversity in
males and females’ perception towards the traditions
and norms in the real world is also reflected in the
virtual world. Language is used for various
implications during online interactions, such as social
support, conflict resolution, information sharing, etc.
Gender diversity has affected the way people achieve
them through various language strategies.

This study aims at deepening the interlocutors’
familiarity with the role of gender in visual
communication, and showing how gender affects
language use and language perception in online
interactions. The ultimate goal is to determine the
regularities and tendencies which may be utilized in
constructing more inclusive and more efficient ways
of interrelations via the Internet. The nature of digital
spaces is continuously changing; hence, taking into
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account the gendered aspects of language are
necessary in maintaining equality and respect in
online interactions.

This study uses both qualitative and quantitative
approaches in the process of data collection. To fulfill
this purpose, two different research tools are used in
the process of data collections, namely administering
a Likert-Scale questionnaire including 20 items, and
analyzing 100 instant messages extracted from
interactions held in mixed-gender online platforms.
The collected data will be helpful to answer these
research questions:

1. Do gender differences affect Kurdish
interlocutors’ utility of language in online
interactions?

2. What are the linguistic elements that
differentiate males from females’ online
interactions among Kurdish interlocutors?

3. How do cultural norms shape online

communication patterns produced by Kurdish
males and females?

2. Theoretical Background

The theoretical background consists of two
sections. The first section is devoted to the
relationship between gender and language illustrating
how gender diversity affects the use of language in
general. The second section is devoted to the previous
studies that examined the influence of gender on the
utility of language in online interactions.

2.1 Gender and Language

There is a straight relation between gender and
language. Gender differences have a considerable
influence on all aspects of language production and
perception. They affect the phonological structure,
word selection, syntactic structure, interactional
strategies and the way of encoding and decoding
meaning. According to Mulac and Lundell (1980),
information about the gender of speakers is detected
in interactions even if they are physically absent.
Females rather use indirect strategies (Lakoff, 1973;
Tannen, 1990), utilize modal auxiliaries and tag
questions more (McMillan et al., 1977). They also use
emotional expressions more (Mulac et al., 1990), and
give compliments and use politeness strategies more
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compared to men (Holmes, 1988; Fattah, 2020).
Moreover, females usually place more emphasis on
enhancing social relationship and solidarity through
the use of minimal responses, compliments as well as
euphemistic, swearing and taboo expressions in their
interactions, whereas males generally focus on
maintaining independency and competitiveness
through the use of argumentative expressions, report
talks, jargons and commands in their interactions
(Coates, 2015). However, the context of interactions
plays a crucial role in the style of interaction of both
males and females. For instance, most males and
females employ a different communication style while
interacting with a different gender. Bilous and Krauss
(1988) found out that gender-related language traits
are more observable in the interaction held amongst
the interlocutors of the same gender compared to the
interaction held amongst interlocutors of mixed
gender. Speakers usually try to adapt their language
style based on the gender of the recipients.

The diversity in language use is not the matter
of using some linguistic elements and strategies and
the avoidance of some others, but it is mostly
connected with the diversity in the frequency of using
certain linguistic elements and language strategies
(Fitzpatrick et al., 1995). For instance, it is evident to
all linguists that females tend to use ritualized
utterances and mitigation strategies more compared to
males.

The context in which the interactions occur has
a noticeable influence on the way language is used by
interlocutors. For instance, the way that interlocutors
communicate in a formal register is different from the
way they interact in an informal way. The way friends
interact in a class is different from the way they
interact in a café. The way that interlocutors
communicate face-to-face is different from the way
they interact visually. Visual interactions, unlike face-
to-face interactions, are usually not supported by body
language, tone of speaking, feelings, etc. (Holmes,
1988). Thus, the context including the setting, the
nature of relationship among interlocutors, the
register, the topic of interaction and the nature of
medium have all highly contributed in shaping daily
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interactions. In terms of gender differences with
reference to language use, the context also plays a
great role in the process of language construction and
the employment of language use strategies. According
to Communication Accommodation Theory in
Coupland et al. (1988) , when an interaction is done
between a male and a female, both of them try to do
some changes in the selection of words and the
strategies they usually adopt in the communication
with similar gender.

Previous studies have confirmed that the
influence of gender on the utility of language has been
comprehensively examined, and they all have asserted
that men and women are different in the frequency use
of certain linguistic features. However, what still
needs a deeper examination is the study of the
influence of gender on the use of language in the
visual world.

2.2 Gender, Language and Online Interaction
Many studies have confirmed that Computer-
mediated communication is different from face-to-
face interactions and the findings that are attained
from face-to-face interactions are not always
applicable to the findings achieved in the analysis of
computer-mediated communication, especially in
relation to the influence of gender on language use.
Alahmadi, et al. (2024) examined 14 videos in a study
illustrating the relationship between gender and
language in Talks at Google. This study found out that
female interlocutors use intensifiers, tag questions and
sense of humour more compared to males, whereas
male interlocutors use hedges, empty adjectives and
super polite forms more. These findings, in the use of
some aspects of language, are different from what
have been observed in the studies that examined face-
to-face interactions. For instance, in the preceding
study hedges are more used by males in the Talks at
Google platform. However, according to Holmes
(1988), hedges are more frequently used by females in
daily face-to-face interactions. These differences
probably resulted from the chances that online
interlocutors had to think, edit and make sure that the
interactions represented the interlocutors’ intentions
(Walther, 1996). This shift in the style of using



Bikhtiyar Omar Fattah /Humanities Journal of University of Zakho Vol. 13 No. 1, pp. 42— 53, Jan.-Mar.2025

language in face-to-face interaction and visual
interactions needs to be better and precisely
considered.

The type of the medium and the social and
educational background of interlocutor also have a
considerable impact on the language use in addition to
gender; therefore, it is normal to detect a sort of
variety across different studies conducted in regard
with the use of language in the visual world.
According to Herring (1993), women’s language is
recognized by the existence of expressions that
represent “attenuated assertions, apologies, explicit
justification, questions, personal orientation and
support of others”, but regarding female language,
Herring (1993) associates “strong assertions, self-
promotion,  rhetorical  questions, authoritative
orientation, challenges and humour” to them. Witmer
and Katzman (1997) state that female interlocutors
more likely use emoticons compared to males in the
interactions posted in newsgroups. Waseleski (2006)
found out that females use exclamatory expressions to
show intimacy more than males do. Moreover, Fox et
al. (2007) assert that females’ interactions are more
expressive than males’. For Fox et al. (2007), the
concept of expressiveness is connected with the utility
and the inclusion of the interactional elements, such as
emphasis, laughter, emoticons and empty adjectives.
Furthermore, Baron (2008) out that females’
interactions are closer to the written interactions,
whereas males’ communications are closer to verbal
interactions. The above studies confirm that females’
language style is different from males’ language styles
in online platforms. However, this study examines the
role of gender difference in the online interactions
done by Kurdish interlocutors. It is confirmed in the
abovementioned studies that context including culture,
race, setting play an important role in the influence of
gender on language use. Therefore, this study is
different from the previous studies in terms of
examining the extent to which gender difference is
reflected in the interactions made by Kurds in online
platforms, and determining the frequency of using
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certain linguistic elements and language strategies in
the language of Kurdish women and men.

3. Methodology

This study uses both qualitative and quantitative
approaches in the process of data collection. It is
quantitative ~ for  administering a  structured
questionnaire, and for determining the frequency of
using certain linguistic elements and language
strategies. It is also qualitative for analyzing some
randomly selected instant messages in a Telegram
public channel chat.

3.1 Participants and Sampling Procedure

The present study included 90 users of a
Telegram public chat channel as participants. Forty-
seven users are males aged (19 to 54 years) and 43
users are females aged (18 to 48 years). Moreover, the
selected messages are also taken from the interactions
of these 90 participants.

3.2 Data Collection Tools
The data were collected through the following tools:

3.2.1 A Questionnaire

A Likert-Scale structured questionnaire was
administered online to Kurdish interlocutors to
investigate the influence of gender on their
interactions.

3.2.2 Online Interactions

Analyzing language use patterns, including word
choice, sentence structure, and interaction styles and
strategies of 100 instant messages randomly selected
from three Telegram public chat channels with the
consideration of the interlocutors’ gender. Fifty
instant messages were extracted from males’
interactions and 50 instant messages from females’
interactions by taking the similarity in the total length
of each gender’s interaction into account.

3.3 Model of Analysis

The model in this study for data analysis is an
eclectic one as it has been designed and adapted based
on the basis of the works conducted by Holmes
(1988), Herring (1993), Katzman (1997), Alahmadi et
al. (2024), and Waselesk (2006).
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Table 1: The Eclectic Model of the Frequency of Language Elements

Table (1) illustrates the model that is employed
to examine the frequency of using hedge devices,
empty adjectives, tag-questions, rhetorical questions,

intensifiers, euphemistic expressions, apologies,
assertive  expressions, exclamatory expressions,
justifications, humour, minimal responses, and

emoticons in males’ and females’ online interactions.
The diversity in the frequency of utilizing each of the
above linguistic elements could be helpful to figure
out the influence of gender on language use.

3.4 The Test of Normality and Outliers

The normality of the distribution of the
guestionnaire items was maintained by removing ten
outliers’ responses detected with the use of descriptive
statistics to measure Skewness and Kurtosis of the
guestionnaire items. After removing the outliers, it
found out that the Skewness is 0.744 (Z Value
2.93), and the Kurtosis is 0.567 (Z Value = 1.13).
These values prove that the data collected via the
guestionnaire have a normal distribution.

3.5 The Validity

To ensure the validity of the research tool, the
guestionnaire was submitted to a panel of jurors,
whose names and affiliations are listed in Appendix 2.
The jurors, all specialists in TESOL and Applied
Linguistics with the academic title of 'Assistant
Professor,’ provided valuable feedback. Their
comments were carefully considered, and the
guestionnaire items were subsequently reviewed and
rephrased accordingly.
3.6 Reliability

Cronbach's Alpha is utilized to measure the
reliability of the scales’ internal constancy. Table 2
displays the Cronbach's alpha values for each
dimension: Perceptions of language use is 0.889,
gender influence on online interactions is 0.853,
gender and language dynamics is 0.924, and
behavioral preferences 0.833. The obtained values are
all above 0.7, and this indicates a high level of
reliability.

No. Variable Cronbach's Alpha N. Items Deleted Items
1 Perceptions of language use 0.889 4 --
2 Gender Influence on online interactions 0.853 4 -
3 Gender and language dynamics 0.924 7 -
4 Interlocutors behavioral preferences 0.833 5 -

Table 2: Reliability Based on Cronbach's Alpha Values of the Variables

3.7 The Hypotheses
This study hypothesizes the following:
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H1: Kurdish women tend to use emotive expressions
more frequently in online interactions than Kurdish
men.
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H2: Kurdish male interlocutors tend to use assertive
and authoritative language on online platforms more
frequently than their female counterparts.

H3: Cultural norms have a considerable influence on
language utility by Kurdish interlocutors represented
by gender-specific communication patterns in online
interactions.

4. Data Analysis, Findings and Discussion

4.1 Questionnaire Data Analysis, Findings and
Discussion

The main purpose of this subsection is to provide a
comprehensive analysis and discussion of the data

4.1.1 Variable 1: Perceptions of Language Use

collected via a questionnaire concerning the influence
of gender on the language use in online interactions.
The questionnaire is structured to collect 30 samples
of data. Responses to the questionnaire were assessed
using a five-point Likert-Scale, where the weight of
the phrases ranged from the lowest to highest.
Participants were asked to indicate their levels of
agreement with statements, ranging (1) Strongly
disagree, (2) Disagree, (3) Neutral, (4) Agree, and (5)
Strongly Agree. The questionnaire was structured into
four main categories to collect 30 data samples. It was
administered to 90 participants (47 males and 43
females).

ReeponEs Statistical Indicator
2| ltems - |l >{ 8] = > IS °
3 3 2io| S| 28 | g |3 E:
= c o 3 =1 = S = & S < <
< ) 59 2 (<5} (=] == - D > ;
> (O] hg o |l Zz | | nhL = N o i o
& | 1. The choice of language is importantin | M 1 |4 11 {26 | 5
2 | your online interactions 355 | 0880 | o287 | 0.775
g F 1 |4 |8 |28 ]2 3.60 | 0.821
[ .
S | 2. The choice of language affects the way M 2 5 11 |24 |5 353 | 0.975
g others perceive you in online interaction : : 0.524 | 0.601
- F 1 |2 8 |31 ]1 3.63 | 0.757
'S | 3. Kurdish interlocutors use different M 3 |3 11 | 27 | 3 351 | 0.953 0.470 | 0.640
5 language styles in online interactions. = 1 3 9 27 13 342 | 0906 : :
§- 4. Interlocutors identity could be M 1 12 13125 |6 370 | 0.832
£ | identified base on their online 1.933 | 0.057
& | interactions. F 1 5 11 |22 | 4 3.35 | 0.897
Overall Results 3.54 | 0.763 | 0.460 | 0.646

Table 3: Descriptive Statistics of Language Use Perceptions

The results obtained from the participants’
responses regarding males and females’ perceptions of
language use shown in Table 3 with the overall p-
value 0.646 > 0.05 illustrate that there is no
statistically significant difference between these two
groups, i.e. no statistically significant difference is
observed between males and females. Both of them
admit the significance of language choice and
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diversity in the utility of language styles in online
interactions in which their identity could be identified
accordingly. Kurdish culture places emphasis on the
importance of language choice in daily interactions.
According to results obtained from Item 1 in the
questionnaire, both males and females are very similar
in their points of view regarding the importance of
language use and selection in online interactions.
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4.1.2 Variable 2: Perceptions of Gender Influence on Online Interactions

Items Responses Statistical Indicator
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== interactions.
S ° 8. Gender influences the level of M |1 8 10 25 3 3.45 0.928 | 0.284 | 0.777
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Overall Results 3.59 0.755 | 0.223 | 0.824

Table 4: Descriptive Statistics of Gender Influence on Online Interactions

Table (4) shows that the overall average score
for the variable Gender Influence on Online
Interactions is 3.59, with a standard deviation of
0.755 and a p-value of 0.824. This suggests that the
interlocutors (males and females) hold agreement on
all the statements related to the influence of gender on
online interactions. For instance, for Item 5, the
majority of male and female participants agree on the
statement that men and women use dissimilar
language styles in online interactions. The mean value
of males’ responses in Item 5 is 3.62, and in the
females’ responses are 3.53. This similarity is
reflected by the p-value 0.660 > 0.05 which shows

that there is no statistically significant difference
between males and females in their responses to this
item. This kind of similarity is also observed in all
other three items in variable 2. The mean value of
males and females’ responses to Item 6 is 3.70 for
males and 3.56 for females, to Item 7 is 3.64 for males
and 3.77 for females, and to Item 8 is 3.45 for males
and 3.40 for females. Thus, both males’ and females’
responses to the Items 6, 7 and 8 with the successive
p-values 0.745, 0.817 and 0.284 prove that males and
females agree that gender diversity has influence on
the use of suitable strategy, selection of appropriate
words, and the level of informality

4.1.3 Variable 3: Perception of Gender and Language Dynamics

Responses Statistical Indicator
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13. Unlike single-gender online platforms, mixed | M |0 |0 |11 |33 |3 3.83 | 0.524
genders platforms have different dynamics. F |1 [5 |9 [26 |2 3.47 | 0.855 | 2.463 | 0.016
14. Implicit strategies are used in online mixed M |1 |7 10 |25 | 4 3.49 | 0.930 | 0.383 | 0.703
genders platforms. F |2 [0 [13]28 |0 [342]0823
15. Interaction dynamics are changed when the M |0 [0 |12 |29 |6 3.87 | 0.612
gender construction of an online platform 0.271 | 0.787
changes. F o [o |10 [27 [6 [384 0615

Overall Results 3.63 | 0.639 | 0.152 | 0.879

Table 5: Descriptive Statistics of Gender and Language Dynamics

Table (5) demonstrates that the overall mean for
the variable Gender and Language Dynamics is 3.63,
with a standard deviation of 0.639 and a p-value
0.879. The overall p-value of these items is 0.879 and
it is bigger than the level of significance 0.05;
therefore, the p-value result proves that there is a kind
of consensus among interlocutors (males and females)
on all the statements related to  Gender and
Language Dynamics in online interactions. The mean
values for both males and females’ responses to the
items 9, 10, 11, 12, 13, 14 and 15 are to a large extent
similar. The mean value of the males’ responses to the
Item 9 is 3.51 and for females is 3.93; for Item 10, the
mean value for the males’ responses is 3.55 and for
females’ is 3.49; regarding Item 11, the mean value
for both the males and females’ responses is 3.51.
These similarities are also observed in the mean value

for the items 12, 13, 14 and 15 with the overall p-
value 0.879> 0.05. These results confirm that there is
no significant difference between males and females
regarding the relationship between gender and
language dynamics. Both males and females admit
that gender is identified based on the language use; it
has influence on the responses that interlocutors get;
men and women are treated differently; mixed
genders platforms have different dynamics; implicit
strategies are used in mixed genders platforms; and
interaction dynamics are changed when the gender
construction of platform changes in online
interactions. The similarities in the responses of males
and females resulted from the influence of Kurdish
culture on the interlocutors’ admission to the diversity
between males and females in terms of language use
in online interactions.

4.1.4 Variable 4: Behavioral Preferences in Online Interactions

Responses Statistical Indicator
538 8| | g| By 5| 8| 5| 3
c g (@] + — c o += @ e <
Slocg @ > S| 0o 5} n .= S >
Items 158 2| 2| <| 5| 2 3 ) &
nao A wn ho]
M 5 25 | 11 6 0 3.51 | 0.975
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< use emoticons frequently E T 1 68 24 2 393 0763
g e o M| 2 |24a]|14| 7| 0 |355] 0880 0.000
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La
o= 18. I use mitigations frequently. M| 2]26]14]5] 0 |35 0688 |gq,| 000
S o F 0 6 8 29 0 3.51 | 0.703
lg < 19. I use minimal responses frequentl L A I R 0 399 | 0.7 | 6.352 | 0.000
g0 ' P quently. F| o] 2102 | 10365] 0686
@ 20. | use humor and sarcasm in mixed-gendergroups | M | 2 | 8 | 12 | 25 | 0 | 3.83 | 0.524 4557 | 0:000
frequently F| 7 |19]11]| 6 0 | 347 | 0855 |
Overall Results 3.12 | 0.761 | 8.113 | 0.000

Table 6: Descriptive Statistics of Behavioral Preferences in Online Interaction
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Table (6) illustrates that the overall mean for the
variable Gender and Language Dynamics is 3.12,
with a standard deviation of 0.761 and a p-value of
0.000. The p-value is 0.000 and it is smaller than the
level of significance 0.05; therefore, the overall p-
value result proves that there is a statistically
considerable difference between males and females’
responses to all the statements related to Behavioral
Preferences in Online Interactions. The mean values
for both males’ and females’ responses to the items
16, 17, 18, 19 and 20 are to a large extent different.
The mean value of the males’ responses to the Item 16
is 2.38, but for the females is 3.37; for Item 17, the
mean value for the males’ responses is 2.64, but for
females’ is 3.62; regarding Item 18, the mean value
for the males’ responses is 2.56, but for females’
responses is 3.62; concerning ltem 18, the mean value
of males’ responses is 2.58, but for females’ is 3.81;
and finally, the mean value for the male responses’ to
the Item 20 is 3.68, but for the female responses’ is
2.47. This diversity of all the items in variable 4 is
reflected in the overall p-value 0.000<0.05. These
results confirm that there is a statistically significant
difference between males and females regarding
males and females’ behavioral preferences in online
interactions. Males considerably use fewer emoticons,
mitigation devices and minimal responses compared
to females who considerably use fewer humor and
sarcastic statements in mixed-gender online platforms
compared to males. Males and females are to a great
extent similar in their responses to the items related to

their perceptions of language choice in online
interactions, perceptions of gender influence on online
interactions, perceptions of gender dynamics in online
interaction. However, they are considerably different
in their behavioral preference in online interactions.
Both male and female participants admit that gender
has a noticeable influence on the choice of words,
language strategies and their language styles as well
as their behavior, degree of formality, revealing their
identity, and the interaction dynamics.

4.2 Instant Messages Analysis,
Discussion

The analysis of authentic instant online
messages also highly contributes to the confirmation
of the results obtained from the data collected via
questionnaire and to arrive at the precise role that
gender diversity plays an important boundary among
reference, sense and meaning: an essence for
translating rhetorical expressions in constructing and
shaping online interactions. To fulfill this purpose,
100 instant messages were randomly selected from
three Telegram public chat channels with the
consideration of the interlocutors’ gender. Fifty
instant messages extracted from males’
interactions and 50 instant messages from females’
interactions taking into account the similarity between
the total length of males’ interactions and the total
length of females’ interactions. The results obtained
from the analysis of the employed instant messages
are illustrated in Table 8.

Findings and
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Males 8 11 3 2 5 7 2 4 3 3 7 6 23
Females 19 23 9 7 14 15 5 9 8 7 2 11 41

Table 7: The Analysis of instant messages
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Based on the results obtained from the selected instant
messages, Table (7) demonstrates that the way that
males used language in online interactions is to a large
extent different from the way that females used. Males
are different in the frequency of using certain
linguistic elements and strategies from females. For
instance, females wused hedge devices, empty
adjectives, euphemistic  expressions, apologies,
justifications, minimal responses and emoticons
approximately twice more than males, and they used
tag-questions, rhetorical questions, intensifiers and
exclamatory expressions three times more. However,
males use humor and sarcastic expressions three times
more than females. This diversity that has been
indicated from instant message analysis confirms all
what has been achieved from the questionnaire that
gender has a great influence on the selection of words
and language use strategies of the interlocutors.

Kurdish society as one of the conservative
societies encourages differences between males and
females, one of the issues that strongly reflect Kurdish
society’s view towards language use is gender
diversity. Moreover, in addition to cultural norms,
religious rules also boost this diversity in the use of
language between Kurdish males and females as the
majority of them follow Islamic rules and legislations.

5. Conclusions

The most important concluding points derived from
the current study are:

1. Males and females admit that the use language is
very important and affects the way that a person
perceives somebody else in online interactions.
Gender diversity affects all aspects of language
including word choice, strategy and style in
online interactions.

Language plays a considerable role in
determining the interlocutors’ identity including
gender identity in online interactions.

Cultural norms and traditions encourage
diversity in the use of language in connection to
gender differences and this diversity is also
reflected in online interactions.

Gender composition of an online group changes
has a noticeable influence on interaction
dynamics.

The frequency of using hedge devices, empty
adjectives, euphemistic expressions, apologies,
justifications, minimal responses, emoticons,
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tag-questions, rhetorical questions, intensifiers
and exclamatory expressions by females is far
more by females compared to males. However,
Males use humor and sarcastic expressions far
more compared to female.

REFERENCES

Alahmadi, W., Rabab’ah, GH.A.L.LEB. &
Alghazo, S., 2024. Gender Differences in

Language Use in Talks at Google.
Kemanusiaan, 31(1), pp. 149-176.

Baron, N.S., 2008. Always on: Language in an
Online and Mobile World. Oxford University
Press.

Bilous, F.R. & Krauss, R.M., 1988. Dominance
and Accommodation in the Conversational
Behaviours of Same-and Mixed-gender
Dyads. Language & Communication, 8(3-4),
pp.183-194.

Coates, J., 2015. Women, Men and Language: A
Sociolinguistic Account of Gender
Differences in Language. Routledge.

Coupland, N., Coupland, J., Giles, H. &
Henwood, K., 1988. Accommodating the
Elderly: Invoking and Extending a
Theoryl. Language in society, 17(1), pp.1-41.

Fattah, B.O., 2020. Giving and Interpreting
Compliments in English and Kurdish:
Private-sector Workplace as a Sample. Koya
University Journal of Humanities and Social
Sciences, 3(1), pp.21-30.

Fitzpatrick, M.A., Mulac, A. & Dindia, K., 1995.
Gender-preferential Language Use in Spouse
and Stranger Interaction. Journal of
Language and Social Psychology, 14(1-2),
pp.18-39.

Fox, A.B., Bukatko, D., Hallahan, M. &
Crawford, M., 2007. The Medium Makes a
Difference: Gender Similarities and
Differences in Instant Messaging. Journal of
Language and Social Psychology, 26(4),
pp.389-397.

Herring, S.C., 1993. Gender and Democracy in
Computer-mediated. Computerization and
Controversy: Value Conflicts and Social

Choices, 3(2), pp.476-489.



Bikhtiyar Omar Fattah /Humanities Journal of University of Zakho Vol. 13 No. 1, pp. 42— 53, Jan.-Mar.2025

Holmes, J., 1988. Paying Compliments: A Sex-
preferential Politeness Strategy. Journal of
pragmatics, 12(4), pp.445-465.

Lakoff, R., 1973. Language and Woman's Place,
Language in Society, 2(1), pp.45-79.

McMillan, J.R., Clifton, A.K., McGrath, D. and
Gale, W.S., 1977. Women's language:
Uncertainty or Interpersonal Sensitivity and
Emotionality? Sex Roles, 3, pp.545-559.

Mulac, A. and Lundell, T.L., 1980. Differences in
Perceptions Created by Syntactic-semantic
Productions of Male and Female Speakers.

Communications Monographs, 47(2), pp.111-

118.

Mulac, A., Studley, L.B. and Blau, S., 1990. The
Gender-linked Language Effect in Primary
and Secondary Students' Impromptu

Appendix 1: A Likert-Scale Questionnaire

Essays. Sex Roles, 23, pp.439-470.

Jackson, L.A., Ervin, K.S., Gardner, P.D. and
Schmitt, N., 2001. Gender and the Internet:
Women Communicating and Men
Searching. Sex roles, 44, pp.363-379.

Johnson, R.D., 2011. Gender Differences in E-
learning: Communication, Social Presence,
and Learning Outcomes. Journal of
Organizational and End User Computing,
23(1), pp.79-94.

Tannen, D., 1990. You Just Don't Understand:
Women and Men in Conversation. William
Marrow.

Walther, J.B., 1996. Computer-mediated
Communication: Impersonal, Interpersonal,
and Hyperpersonal Interaction.
Communication Research, 23(1), pp.3-43

Demographic Information and Online Interaction Habits

e The Participant’s age: ........cceceevueeeueene

e Gender: Male () Female ()
Notice: Rate the following statements on a scale of 1 to 5:
No. | Item
% 28| 3| = >3
()] S o © @ (@)] o
> hOo |0l z| <] »mAO
1 The choice of language is important in your online interactions.
2 The choice of language affects the way others perceive you in online
interaction.
3 Kurdish interlocutors use different language styles in their online

interactions.

Perceptions of

interactions.

Interlocutors’ identity could be identified based on their online

Male and female use different language styles in online interaction.

Male and female use different language strategies in online interaction.

Gender influences the choice of words and phrases in online interactions.

Influence |Language choice in
on Online |Online Interactions
S

Gender influences the level of formality in online interactions.

Cultural norms with respect to gender affect online interactions.

Rl 01

interactions.

0 Gender is identified based on the interlocutors’ use of language in online

discussions.

11 Gender has an influence on the responses that interlocutors get in online

interactions.

12 | There is a difference in the way men and women are treated in online

different dynamics.

13 Unlike single-gender online platforms, mixed genders platforms have

Gender Dynamics in Online |Gender

Interaction

14 Implicit strategies are used in online mixed genders platforms.
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15 Interaction dynamics are changed when the gender composition of an
online group changes.

16 I use mitigations frequently.

£ 17 I use empty adjectives frequently
= § 18 I use emoticons frequently.
g S ol 19 I use minimal responses frequently
% < % 20 I use humor and sarcasm in mixed-gender groups frequently.
ma O
Appindex2: Juries Panel 2. Asst. Prof. Dr. Paiman Z. Aziz, Department of
1. Asst. Prof. Dr. Tahsin H. Rassul, Department of English Language, Faculty of Education, Koya
English Language, College of Basic Education, University.
Sallahaddin University 3. Asst. Prof. Hawkar O. Ali, Department of English

Language, Faculty of Education, Koya University.
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